
Q3 2024  
Financial  
Results

Q3 2024 Highlights

$111 mln
Revenue +5% QoQ

$16 mln
Adjusted EBITDA

Marketing investments of $52 million (+22% YoY) due 
to the execution of our strategy to scale the business.

Disciplined approach towards costs: Game operation 
cost -6% YoY, G&A expenses -9% YoY.

European share of bookings increased to 30%, driven 
by more targeted UA campaigns in the region.

ABPPU increased 10% YoY

 Cash position of $153 million*
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